2009 CVB Budget Draft
Expenses:

Administrative







24,000


(includes personnel, office space, utilities)

FCMA Marketing Plan






16,129

Additional Advertising/Marketing Opportunities



11,764
Local Tourism Grants






3,000
Contributions/Sponsorships






1,000
Computer








1,500

Conference Fees







500
Dues









    


(FCMA, IACVB, Ft. Reno, OTIA)




700

Group Tours








300

Office Supplies







5,000
Postage








2,000
Printing


(brochures, stationary, business cards)



6,500

Telephone








1,500



Total Expenses





$73,200
Income:

Lodging tax revenue







73,200
Cooperative advertising






TBA

     

Total Income






$73,200

Marketing Plan 2009
*Full page ad in the State Vacation Guide - $6,000
500,000 produced and distributed by Oklahoma Tourism and Recreation Department.  Placed in all Oklahoma Welcome Centers.  Offer as co-op to attractions.  Offer as co-op to all hotels.  Participating hotels can list logo and phone number for $150 each.  Maximum of 4 hotels.

*Full page ad in the Frontier Country Vacation Guide - $3,395

125,000 produced and distributed by Frontier Country Marketing.  Placed in all 
Oklahoma Tourist Information Centers.  Offer as co-op to attractions.  Offer as co-op to 
all hotels.  Participating hotels can list logo and phone number for $150 each.  Maximum 
of 4 hotels.
*Frontier Country Hispanic Brochure - $600


30,000 brochures are distributed in December of 2007.  Four lines of text and one photo 
are placed on the brochures (translated into Spanish).

*Frontier Country Holiday Television Show – $1,400


2.5 minute segment of a 30-minute magazine-style television show featuring holiday 
events, attractions and communities.  The show airs in Oklahoma City, Tulsa, Lawton, 
Wichita Falls, Texas, Arkansas, Missouri, and Kansas.   

*Oklahoma Today Magazine - $1,436
OTM is a bi-monthly publication with a circulation of approximately 45,000.  El Reno will place a ¼ page ad in the March/April and May/June issue.  Offer as co-op to El Reno attractions and events. 

*Metro Family Magazine - $830
MFM is a monthly, tabloid style publication with a OKC metro distribution of approximately 20,000.  The target audience is families.  El Reno will place a ¼ page ad in the August and September issue.  OTM offers tracking and referral services for each advertisement.  Offer as co-op to El Reno attractions and events. 

*Oklahoma Living Magazine - $645
OLM is a monthly publication with a circulation of approximately 310,000.  El Reno will place a ¼ page ad in the March issue.  Offer as co-op to El Reno attractions and events. 

*Frontier Country Wall Calendar - $450
2,000 distributed in October of 2007 by Frontier Country Marketing to State and regional group travel leaders; group tour operators.  Offer as co-op to all hotels.  Participating hotels can list logo and phone number for $150 each.  Maximum of 4 hotels.  Offer photo inserts to attractions for $200 each.
*Frontier Country Attraction/Event Rack Card - $300
Canadian County Historical Museum will advertise in the 20,000 copies produced and distributed in December of 2007 to travel show attendees, group travel leaders, hotels, Frontier Country attractions, OKC’s Adventure District, state information centers, oktourism.com website.  
*Frontier Country Holiday Rack Card - $300
Fort Reno will advertise in the 20,000 copies produced and distributed in December of 2007 to travel show attendees, group travel leaders, hotels, Frontier Country attractions, OKC’s Adventure District, state information centers, oktourism.com website.  
*Hotel DVD  - $1,470
Thirty second commercial will run twice on a hour long DVD that is aired ‘in room’ in central Oklahoma hotels/motels.  Currently, the DVD is aired in over 4,300 hotel rooms in 15 hotels.  The CVB will run a 30 second commercial in April and May.  
*Frontier Country Summer Campaign - $1,700
100,000 tabloids will be distributed Memorial Day through Labor Day in newspapers in 
Oklahoma City, Tulsa, Kansas, Arkansas, and Dallas.  The ad will also be placed on the 
Frontier Country website.  Offer as co-op to attractions.
*Destination Oklahoma Group Tour Brochure - $600
3,000 copies are direct mailed in the fall to qualified tour operators and group leaders 
throughout Oklahoma, Texas, Missouri, Kansas and Arkansas.  El Reno will place a ¼ 
page ad.
Total Frontier Country Marketing Package

$19,116 - $2,867.40 (15% discount) =  




$16,248.60
*Oklahoma Route 66 Travel Guide - $350

100,000 copies are produced and distributed to communities and advertisers along 
historic Route 66.

*Travel Shows - $1,200
-AARP National Event and Expo in Boston, MA on 9/6-8/2007:

250 brochures at show, leads generated through on-site scanner system, optional 1 representative at show (sponsor is responsible for travel expenses), brochure fulfillment by the state through exclusive selection at show via drawing at booth, opportunity to provide a promotional item to be distributed at Oklahoma booth, feature in program advertisement - $550
-McAllen International Travel Show in McAllen, TX on 1/4-5/2008:

250 brochures at show, opportunity to provide a promotional item to be distributed at Oklahoma booth, optional 1 representative at show (sponsor is responsible for travel expenses) - $200
-LA Times Adventure and Travel Show in Long Beach, CA on 2/9-10/2008:

100 brochures at show, brochure fulfillment by the state through exclusive selection at show via drawing at booth, provide names accumulated by drawing conducted at booth - $225

-Wichita Women’s Fair in Wichita, KS on 2/15-17/2008:

300 brochures at show, optional 1 representative at show (sponsor is responsible for travel expenses) - $225

*Convention South Directory and Website Listing - $115

Planners resource for events held in the South.
*Web Site Advertising Tripinfo.com - $510


El Reno CVB will receive Tripinfo.com Oklahoma Destinations Table and Oklahoma 
market page links, bold listing with link of Oklahoma Destinations index page and 
Oklahoma City market page from Oklahoma Road Map, and listing for El Reno festivals.

*2008 Best of the West Source Book from True West Magazine - $885

200,000 total readership through subscriptions, national newsstand sales, event 
distribution and special promotions.  Reader response cards are converted to mailing 
labels and sent directly to advertisers.  El Reno will place a 1/3 page for the annual 
directory.  
Advertising/Marketing Expense:






$19,308.60
The following items are listed in the proposed budget under their own


category:

*Fulfillment Program with the Oklahoma Tourism & Recreation Dept. - $2,000

Direct mail piece to individuals who request El Reno information from the State Tourism 
website and reader response cards from the State Vacation Guide.



(Budgeted under “Postage”)
*Brochures - $4,500

Mailed to individuals requesting information; distributed at travel shows; and mailed to 
group leader contacts.



(Budgeted under “Printing”)

*elreno.org website - $1,500 

The website is averaging approximately 100,000 hits per month.



(Budgeted under “Computer”)
Additional FREE marketing Opportunities utilized through Frontier Country:
*Radio – Each Frontier Country member gets five free Public Service Announcements per year.  
Any member can sign up for a Frontier Country Media Blitz, where members drive 
through neighboring states to promote central Oklahoma to radio and television stations.  

*Web Site – Any member can place a coupon, brochure, itinerary, etc. on the web site.  El Reno 
attractions and events are listed on the FCMA web site.  Each member’s events and 
attractions are listed in the e-vents newsletter, which is emailed to 10,000 people each 
month.  
*Print – In the FCMA Vacation Guide, each member receives five free event listings and 

attraction listings.  All state travel guide full page advertisers receive a free 1/6 page, four color ad in Oklahoma Today’s destinations and attractions section in the May/June 2007 issue.

*Other – El Reno is included in an unlimited number of press releases and feature stories 

distributed to over 300 state media outlets.
